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° CLIENT RESULTS

“Our marketing work with Novel has been a game changer 
for the Dr. Scholl’s brand. The team at Novel serves as an 
extension of our internal team and has demonstrated strong 
tactical abilities but even stronger strategic aptitude.

The team is sharp, focused and dedicated —working 
diligently to understand our consumer, the competitive 
landscape and continually producing innovative solutions to 
business challenges.

Best of all they are fun, sharp and genuinely interested in 
making our business better.”

Holly Campbell
Vice President Marketing, Caleres, Inc.

MOVING THE NEEDLE
FOR DR. SCHOLL’S SHOES

“OUR MARKETING WORK WITH
NOVEL HAS BEEN A GAME CHANGER 
FOR THE DR. SCHOLL’S BRAND.”



Our team of brand, content and 
digital experts do an in-depth 
analysis on your website and
social platforms. Then, we 
educate ourselves on the 
brand’s history, current strategy 
and future goals. We create 
a digital report card that tells 
you how you are performing 
in search and social growth + 
engagement and then use this 
report card to create a strategy 
to fit your needs.

We work with your team to 
create audience profiles, a 
brand voice and to determine 
what makes your product or 
service truly unique. We use 
this information to create a 
content strategy that includes 
editorial calendars (story ideas 
for the website and social 
media platforms + frequency) 
and visual recommendations.

OUR PROCESS°

What We Do

BRAND + DIGITAL AUDIT RESEARCH + STRATEGY

We determine your business need with the highest value through data,
market and audience research. Then we build dynamic business solutions 
with relevant creative solutions.

We take the digital, marketing and content strategy and use it to 
inform our creation of visual assets, stories and experiences.

EXECUTION



Dr. Scholl’s Shoes, a global footwear brand distributed by Caleres, 

creates innovative shoes in playful, stylish designs for a healthier life. This 

American heritage brand has roots in 1960s fashion, building timeless 

looks with effortless style.

Dr. Scholl’s partnered with Novel to develop new ways to showcase the 

brand’s values by telling the stories of people who embody the brand 

across a diverse set of content and media channels.

+ Strategy
+ Photography
+ Video

TAKING AN ESTABLISHED BRAND IN A NEW DIRECTION

THE WORK
Brand Strategy°
Promotional Strategy

Digital

Pre-Production

Campaign Photography

Campaign Video

Post-Production

°
°
°
°
°
°

Creating Dr. Scholl’s
“Do What You Love” Campaign



Creating Dr. Scholl’s
“Do What You Love” Campaign

First, we dug into Dr. Scholl’s Shoes values, history and objectives to find out 

what makes them truly unique. They’re passionate about designing on-trend 

footwear without compromising quality and comfort—obsessing over the 

feel of the fit, and how the shoe performs throughout the day. What results 

are perfect products for people on their feet all day creating things.

Dr. Scholl’s Shoes partnered with Novel because of our unique point-of-view, 

background in publishing and our wide-reaching community of interesting 

people. We knew that to tell Dr. Scholl’s Shoes’ story effectively, we needed 

a group of aspirational and accessible subjects to drive this content. So, we 

chose creative entrepreneurs who work on their feet—people who love what 

they do and utilize quality products to support their successful careers and 

fulfilling lives.

+ Research
+ Scouting
+ Content

RESEARCH + STRATEGY + DIGITAL

THE WORK Market + Audience Analysis°
Digital Strategy

Content Strategy

Story Development

Talent Scouting

°
°
°
°



Creating Dr. Scholl’s
“Do What You Love” Campaign

Drawing from our community of creative powerhouses, we scouted a 

diverse list of potential subjects across the United States. We worked in 

tandem with the Dr. Scholl’s Shoes team to create our first group of

on-brand, real people that could collaborate.

After solidifying a plan, we produced and executed on a photoshoot and 

video series that would propel the campaign. What resulted was a robust 

library of content that evolved into the “Do What You Love” concept. 

Next, we drew on our experience in event production, media and print 

publising, public relations and marketing to craft a promotional strategy 

that included website, social media, email marketing, event and guerilla 

plans. Promotional messaging, content calendars, best practices and 

sample copy all fleshed out that strategy. To ensure this campaign was a 

success it was important to walk with this project from inception to launch.

BUILDING AND LAUNCHING A CAMPAIGN

THE WORK Promotional Strategy°
Event Strategy + Production

Public Relations

Social Media

Email Marketing

°
°
°
°

+ Marketing
+ Media
+ Events

Guerilla Marketing°



+ Lead strategist with 20 years of marketing 
experience in retail, media and building
lifestyle brands.

+ Creative Director with 20 years of
culturally relevant storytelling experience.

OUR PROCESS°

What Makes Novel Unique

OUR TEAM

We understand how to build 
long-lasting legacy brands while 
utilizing the modern tools of 
digital marketing.

°

We understand how to create 
compelling campaigns that 
transform and grow brands.

°

+ Our agile process creates innovative marketing solutions that can scale up or down based on resources.

+ We work collaboratively with your team to create a compelling brand everyone believes in.

+ We create campaigns that deliver results and help you build a framework to make decisions and measure success.

OUR APPROACH

Our point of view is modern, culturally relevant and connected
to what today’s consumer wants from your brand.



OUR PROCESS°

LISTEN RESEARCH ANALYSIS REVIEW DESIGN & BUILD LAUNCH

The first step
is for us to learn
from you.

We immerse ourselves 
in your brand.

+ Audience

+ Competitors

+ Offerings

+ Unique position

+ Identify opportunity

We dig into
the data.

+ SEO

+ Website

+ Social media

+ Content

+ Visual assets

We share our
findings with you.

+ Establish
baselines.

+ Create a brand 
architecture that 
points the way to 
clear messaging and 
decision-making.

It’s a collaborative
process.

+ Brand platform 
architecture shapes 
design: logo,
typography, visual
assets, digital and 
media presence
across platforms.

+ Create messaging 
content and copy 
across platforms.

+ Create photo
and video assets.

We coordinate 
your debut.

+ New website

+ Social media plan

+ Events

+ Advertising

+ Marketing
 
+ PR



Give us a call and let’s talk about
what we can do for your brand.

Elizabeth Tucker
Cofounder
314.409.6132
elizabeth@hownovel.co
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